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Key questions

A few thoughts to take away

Youth Engagement Scale

How deep can you engage youth in sport ?

Why youth matters ?

Examples

From having a voice to delivering projects
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+ net’flixization 

+ AI revolution

+ gaming & VR
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Sports governing bodies to contribute to youth well-being
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Few Sports Governing Bodies Adopt a Youth Strategy

• Few strategies to engage and retain 

youth in sport

• Even fewer strategies to empower 

young talents beyond the field of play



A world in which the human rights of every young person are realized; that 
ensures every young person is empowered to achieve their full potential; 
and that recognizes young people’s agency, resilience and their positive 
contributions as agents of change.

vision
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1. Engagement, Participation and Advocacy - Amplify youth voices for the 

promotion of a peaceful, just and sustainable world 

2. Informed and Healthy Foundations - Support young people’s greater access 

to quality education and health services

3. Economic Empowerment through Decent Work - Support young people’s 

greater access to decent work and productive employment

4. Youth and Human Rights – Protect  and promote the rights of young  

people and support their civic and political engagement

5. Peace and Resilience Building – Support young people as catalysts for 

Peace and Security & Humanitarian Action

Priority areas of the 
UN Youth Strategy
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"Olympism is 
the veneration of peaceful 
and confident youth."

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiup5HN8K7TAhUFfFAKHTC4AZcQjRwIBw&url=http://www.cronachemaceratesi.it/junior/2016/08/22/olimpiadi-brasiliane-tutte-le-medaglie-delle-marche/6949/&psig=AFQjCNE-gk2UEQiqpvwXe5K_OQjHmnUeFA&ust=1492634894789056
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COMMUNICATE

I AM AWARE

PROMOTE

I SUPPORT

INSPIRE

I WANT TO BE PART

INVOLVE

I PARTICIPATE

EMPOWER

I LEAD

Theoretical framework
The Engagement Value-Chain – insPowering Youth!













The story of Julia and Rhaick

https://www.olympicchannel.com/en/video/detail/rhaick-bomfim-from-favela-to-cross-country-skiing/
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Perederii Vera
UKR
Olympic Education

Ana Maria Stratu
MOL
Women in Sport

Angeliki Kordali
GRE
Digital & Technology

Lode Gossens
BEL
Athletes’ Entourage

Jeannette Small
TTO
Olympic Education

Gabriela Matus
GUA - Women in Sport

Josefina Salas
CHI 
Public Affairs & Social 
Development through 
Sport

17 IOC Young Leaders appointed as members of various IOC Commissions

Christel Saneh
LBN 
Communications

Mothusi John 

Ramaabya

BOT

Dakar 2022

Laura Maria Tiidla

EST

Sport & Active Society

Pedro Cavazzoni

BRA

Olympic Programme

Valéry de Falbaire

MRI

Los Angeles 2028

Eric Mitchell

CAN - Culture & Olympic Heritage

Babacar Dijleh

SEN

Digital & Technology

Sakina Valiyeva

 AZE

Olympic Channel

Olga Ponomar-Becker

RUS

Olympic Channel

Betsmara Cruz Lebron

PUR

Public Affairs & Social 

Development through 

Sport
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WHAT IF…

• … giving youth a voice was not enough ?

• … a decent youth strategy and action plan would act as a 
boost to your organisation’s relevance, appeal and 
competitive edge + help to attract and retain some of the 
best talents (on and off the field of play) ?

• … grooms’ career path would transform some of them into… 
 - role models and ambassadors of an attractive employment opportunity… 
 - agents of an active and healthy lifestyle, 
 - agents of change in society - social entrepreneurs who develop/deliver
   innovative projects at the heart of their communities

  From labour to levers of change !



Introducing Nicky…



THANK YOU
MERCI
BEDANKTl
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